Your webinar will begin
shortly

2" of Feb, 2021
Session is recorded, slides will be shared
Welcome !




WFA Spotlight
Managing your sponsorship initiatives post-
pandemic
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Introductions...

Simraan Kulkarni Hanne van de Ven
Global Sourcing Manager Global Events Manager

World Federation
of Advertisers



Leveraging the collective intelligence of our global network

— . B
ddldds g @ . A h‘ =i b\ o A . = Boehringer
:I ABInBev E s @ S o AVOI AV/ _©  Barilla BAYER)  Beiersdort (DI

Abbott GRrROUP airbnb

bp
” % b,
Booking.com @ seovn-rommax @s_@ > @ Chobani Bcmecrowr € cowmeramoune m COTY  Croor Sursst™ ¥ CVSHedlth. 6

Constellation Technologi EgE E B
4 echnologies
CGroup CATHAY PACIFIC CHANEL nstellat MEA o I

k|

= . ESTEE e _ Ve _ M bel s
DIAGEO k% @ @essity | AUDER ETII—l/U\D FERRERO FistBanklf 5€ = = &ospceus &ﬁm‘siral gm ey BIMBO) @' e

COMPANIES Pt Love
o
! %
L HEINEKEN
| _ 4

m LOREAL WOm&A LVMH MARS . @ § @ €IMERCK B2 Microsoft  JMondelez, m mu@

maxis mazna

SHEY< g'é m ’_JDE fohmen ol J lEJ‘S‘; kaspersky %‘W LLLA  coximbenycn  KraftHeinz

THE HERSHEY COMPANY
HUAWEI

@

JACDBS DOUWE EGBERTS

Q i — NISSAN NOTOR CORPORATION . __i% »
< i&i}_%Nestle S m @ Nomad Foods |, NOVARTIS Orsted ¢PELOTON Znepsico remoisoas  PHILIPS @ % ‘- R:ﬁu RENAULT

NatWest Créatesrss de coniiuitd HEALTH - HYGIENE » HOME

Group

§ingapore
TOURISM
BOARD

-1}
@
FH -]
a
HE]
FH]
gﬂ

[N
‘J o Santander

e @ JHIJEIDO  singaeone
SANOFI :

vupfild  VISA 0 VOLKSWAGEN  WOLWO  Walmart

vodafone

Sky SONY  SWAROVSKI 'l' Taginia  TESCO  teyd @’__\MMW
TATA CoMPANY

2o
TS
el

ToOMmTOMG 0 TURKISH AIRLINES

G
(o
%
£

§



Welcome to our association members
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Questions welcome

World Federation
of Advertisers




https://wfanet.org/knowledge/overview

WFA online resources

Webinar: Better sponsorship
outcomes through better
category management

MARKETING ORGANISATION & STRATEGY () 1 minute read
This webinar examines processes and tools for better sponsorship

investment management.

e

* How to manage a dynamic sponsorship portfolio consistently and how to
ensure each asset (sponsored property) is effectively evaluated when
renewing or acquiring

* Measure the impact of sponsorship on measurable brand and commercial
objectives effectively and efficiently

* lllustrative case studies that show the approach in action

Webinar: Crisis clinic -
Sponsorship and experiential
marketing during COVID-19

This webinar focusses on what marketing and marketing procurement
professionals need to consider regarding sponsorship and experiential
marketing in light of the COVID-19 pandemic.

Total Confirmed

Evaluating lost value from existing sponsorship deals

What properties may be slow to recover and what properties might be more valuable

Key components of sponsorship contracts, what language you should consider including going
forward around lost value

What protocols you should be thinking about for your live brand engagement initiatives
(experiential marketing)


https://wfanet.org/knowledge/overview

Events / experiential clearly the hardest hit channel
amongst WFA members

First Half 2020 (April) mQ1-Q3 2020 (September)

Events/ Outdoor Online
experiential (OOH) Print TV Radio Point of sale Influencer display  Online video

6% 9%
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Source: WFA Survey on Brands’ response to Covid-19 Crisis, September 17t — 27 2020; 39 respondents from 35 multinational companies in WFA membership

Q: How has the crisis impact your channel mix for the year so far (Q1-Q3), versus your pre-pandemic plans?
Compared to 38 companies in wave Il (April). Note: company sample was not identical @



http://www.wfanet.org/members

LUMENCY

SPONSORSHIP CONSULTING

T ER IS WHAT MOTIVATES
4

Welcome back!




